
You are invited to become an Asso-

ciated Member of Downtown Inc. 

YOU can be part of this new initia-

tive by becoming an Associate 

Member for $25 dollars. 

Benefits of membership:  

§ Networking 

§ Local government Advocacy 

§ Credibility 

§ Learning Opportunities 

§ Benefits and Discounts 

§ Publicity (co-op advertising 
and website links 

§ Committee participation 

§ Downtown Inc., Media 
(newsletter/e-mail) 

§ Volunteer Programs 

§ Community Involvement 

 

We are serious about YOUR business 

and we commit to support, promote, 

represent, and market our Associate 

Members in a number of innovative 

as well as traditional ways. We look 

forward to working together for your 

success and being a good business 

community advocate. We hope you 

will make the smart decision to part-

ner with us and take an active role   

in the downtown Santa Ana business 

community. Our goal is to help you 

grow and prosper.  

Ruth is the liaison for the       

downtown merchants with Teresa  

Saldivar (Teresaõs Jewelry)     

serving as the Chairperson for 

this important merchant         

committee.   

For the property owners, who 

have committed their time, talent 

and treasure, the mission, is to 

facilitate the enhancement of 

Downtown Santa Ana as a vibrant 

shopping, entertainment, 

b u s i n e s s and cultural     

destination for ALL! Be assured 

that the brand voice is to be  

p ro g r es s i v e ,  c o n f i d e n t ,          

stimulating, inviting and         

unexpected! 

 

In August 2009, Downtown Inc. 

began working towards enhance-

ment of the downtown. This means 

something different to everyone. 

For the shoppers, Downtown Inc. is 

making the downtown safe and 

clean. We have gone into contract 

for two years with Able Building 

Maintenance for litter maintenance 

control and power washing services. 

With recommendations from       

Disneyland, we believe everyone 

will be more than satisfied with 

their services. Please call Liset 

Hernandez at 714-547-6100 or  

e-mail at liset@downtown-inc.com 

for litter maintenance issues. 

Ensuring the security of everyone 

coming to downtown Santa Ana 

has led to the services of     

American Shield, our designated, 

òSecurity Companyó Please call 

them at 1-800-296-2777 for non 

emergency issues.  

For the merchants,  Ruth Valle is 

your contact person representing 

the Associated 

Merchants through 

outreach and 

events. She can be 

r e a c h e d  a t           

7 1 4 -5 4 7 -6 1 0 0      

or by e-mail 

ruth@downtown-

inc.com.   

Looking West from Spurgeon & 4th 

St. on Dec. 30, ó09! 

Keeping it Busy..Busy..Busy.. 

2010  can you believe it?  

By Vicky Baxter, Executive Director 

M I S S I O N  
S T A T E M E N T  

The  miss ion o f  

Downtown Inc.  i s  

to  fac i l i t a te  the 

enhancement  o f  

Downtown     

San ta  Ana  as  a  

v ib ran t  shopping ,  

en ter ta inment ,  

bus iness  and  cu l -

tura l  des t i na t ion 

fo r  a l l !  
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Happy New Year 
January  2010 Volume 2, Issue 1 

 
Save the Date  
Monday, January 25 th  at 6:30 PM at the 
Yost Theater, 307 Spurgeon Street, Santa Ana, Ca 

92701 www.yosttheater.com  

Santa Ana Downtown Divas proudly present the 

Women of Jewelia.   As the story above indicated, 13  

Ventura County women who embarked on a social         

experiment that has strung them together, and jettisoned 

them into the national limelight.  Jonell McLain saw a dia-

mond necklace in a shop window, the odyssey of the neck-

lace and the 13 Ventura County women who ended up tak-

ing shared    ownership of it has evolved into an acclaimed 

hardback book (The Necklace) with appearances on 

Oprah, Good Morning America, Today Show and more.  

Through the fellowship of Jewelia, each woman says she 

has learned the value of the company of other women, of 

sharing and of the true meaning of luxury. As it says in the 

book, this symbol of exclusivity was now a symbol of inclu-

sivity. Spread the word and come meet 

the women of  Jewelia.   

Escriba la fecha en su calendario 

Lunes, 25 de enero a las 6:30 
pm en el Teatro Yost,  
307 Spurgeon Street, Santa Ana, Ca 92701  
w w w . y o s t t h e a t e r . c o m  
 
Santa Ana Downtown Divas con orgullo 
presenta la mujers de Jewelia. Como se 
indica en la historia anterior, 13 mujeres 
del condado de Ventura, quien se         
embarcaron en un experimento social  se 
les encadenan juntas y las lanso en el 
centro de atención nacional. Jonell 
McLain vio un collar de diamantes en una 
ventana de la tienda, la odisea del collar y 
las 13 mujeres del condado de Ventura               
terminaron teniendo propiedad compar-
tida de la misma y se ha convertido en un 
aclamado libro de tapa dura (the       
necklace) con apariciones en Oprah, 
Good Morning America, Today Show y 
mucho más.  A través de la beca de Jew-
elia, cada mujer dice que ha aprendido el 
valor de la compañía de otras mujeres, de 
compartir y el verdadero significado       
de lujo. Como dice en el libro, es un sím-
bolo de exclusividad ahoy es un símbolo 
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experiment became something far richer and deeper, 

as the women transformed a     symbol of exclusivity 

into a symbol of inclusiveness. They discovered that 

sharing the necklace among themselves was only the 

beginning; The more they shared with others, the 

more profound this experience-and experiment-

became. 

 

Original, resonant, and beautifully told, this book is 

an inspiring story about a necklace that became 

greater than the sum of its 

links, and about thirteen or-

dinary women who under-

stood the power of 

possibility, who 

touched the lives of a 

community, and who 

together created one  

extraordinary experi-

ence. 

 

THE NECKLACE 

The true story of thirteen women who took a 

risk on an expensive diamond necklace and, in 

the process, changed not only themselves but a 

community. 

 

Four years ago, in Ventura, California, Jonell 

McLain saw a diamond necklace in a local  

jewelry store display window. The necklace 

aroused desire first, then a provocative ques-

tion: Why are personal luxuries so plentiful yet 

accessible to so few? What if we shared what 

we desired? Several weeks, dozens of phone calls, and a leap of 

faith later, Jonell bought the necklace with twelve other women, 

with the goal of sharing it. 

 

Part charm, part metaphor, part mirror, the necklace weaves in 

and out of each woman's life, reflecting her past, defining her 

present, making promises for her future. Lending sparkle in sur-

prising and unexpected ways, the necklace comes to mean some-

thing dramatically different to each of the thirteen women. With 

vastly dissimilar histories and lives, the women show us how they 

transcended their individual personalities and politics to join  

together in an uncommon journey. What started as a quirky social 

The Necklace:  
 Thirteen Women and the Experiment That Transformed Their Lives   
        By: Cheryl Jarvis  

Visionary: Jonell 



 

 

Customers     

usually like sidewalk 

sales because they can look for       

bargains without having to enter the store. 

Sidewalk sales are also convenient for people that are walking 

dogs or pushing children in strollers. They benefit retailers by 

allowing them to entice new customers as items outside the 

store do attract attention. Having a sidewalk sale is also a 

great way for retailers to oblige regular customers as     

seasonal stock may be reduced by large amounts.  

PASSPORT PROMO: Posters should be displayed on your window or door. If you do not  have a          

DOWNTOWN POSTER , please call Ruth Valle @ 714 -547 -6100 or send an e -mail to ruth@downtown -

inc.com and request a poster.  

RULES: Customers will visit our booth from 12 to 3 pm (Sat/Sun) and will be provided the official     

passport.  Customers must complete the postcard with Downtown stickers. 8 stickerõs means 8 

stores visited!!!! Once the postcard is completed customers will leave the postcards with the store 

manager. Downtown Inc staff will pick up the postcards on Monday, January 18 and will call the    

winners and post their names in the newspaper. Thank you for your support!  

Saturday, January 16 and Sunday, January 17, 2010  

~MUST BE 18 YEARS AND OLDER TO PARTICIPATE ~  

P a g e  3  

VENTAS*  

VENTAS* VENTAS!!!  

CALENDAR 2010  

Events Committee Meeting  

First Wednesday of every Month 

 

January 6   

8:00 am 

Sidewalk Sales 

 LOCATION: District 

January 16 & 17 

All Day 

Downtown Divas presents: 

The Necklace 

 LOCATION: Yost Theater, 307 Spurgeon St. 

 

Board  of Directors Meeting 

January 25 

6:30 pm 

 

 

January 21 

Merchants Meeting 

 LOCATION: 305 E. 4th St. Ste. 200  

 (above Fiesta Theater) 

Valentines Day 

February 3  

6:30 pm 

 

February 13 & 14 

St. Patrickõs Day  

 (Look out for Wear Green Day Promo) 

March 17 

All Day 

Easter Celebration 

Sidewalk Sales 

April 17 & 18  

All Day 

Save your local  
�H�F�R�Q�R�P�\�« 

three stores at a time.  

Board of Directors of  
Downtown Inc. 

Bob Stewart, President 
Ryan Chase, Vice President 

Gil Marrero, Treasurer 
Wendy Bryan, Secretary 

Teresa Saldivar,  
Merchant Representative 

See insert 

Atencion Venezolanos         

By Ruth Valle 
 

What a pleasure I had meeting  

Sra. Solange Briceno and Ms. 

Norah Briceno, owners of             

Mil Jugos! After reading articles 

about the restaurant and wanting 

to know more about the people 

behind the counter and a few   

questions under my belt, I sat with 

Norah, was given a cup of Marron 

(coffee) and a special treat made 

by Mama Solange Briceno. Mama 

makes all the meals and juices  

�K�H�U�V�H�O�I���� �´�8�Q�D�� �P�D�U�D�Y�L�O�O�D�� �G�H�� �S�H�U�V�R��
�Q�D�V���µ�� �0�D�U�Y�H�O�R�X�V�� �S�H�R�S�O�H���� �E�\�� �W�K�H��
way!  
 

�1�R�U�D�K�·�V�� �S�U�L�P�D�U�\�� �J�R�D�O�� �I�R�U�� �W�K�L�V�� �\�H�D�U��
is to promote her Mil Jugos Mobile  

Services (catering services to children 

and adults); second goal is to             

commercialize her verde (green) 

�V�D�O�V�D���´�<�8�0�0�<�µ�����6�K�H���L�V���D���F�D�W�H�U�H�U���Z�L�W�K��
�´�I�O�D�L�U�µ�����Q�R���G�R�X�E�W���D�E�R�X�W���L�W�������+�H�U�� 

catering customers include the  

DODGERS and other major baseball 

teams! She will tell you more when 

you visit the restaurant at 318 West 

5th Street.  
 

�,�Q�� �D�O�O�� �P�\�� �T�X�H�V�W�L�R�Q�V���� �K�H�U�H�� �L�V�� �P�\�� �I�D�Y�R�U�L�W�H���� �´�,�I�� �\�R�X��
were conducting this interview, what question 

�Z�R�X�O�G���\�R�X���D�V�N�"�µ�����$�Q�V�Z�H�U�����:�R�X�O�G���\�R�X���G�R���L�W���D�J�D�L�Q�"��
Drum roll please, Yes, she would start up her 

own business and follow her dream!   

Gracias, Norah and staff, I enjoyed my time 

�P�H�H�W�L�Q�J�� �D�Q�G�� �E�H�L�Q�J�� �´�F�D�W�H�U�H�G�µ�� �W�R���� ��Mil Jugos,  

located at 318 W. 5th Street, Santa Ana, CA  
92701  (t/f) 714 -836-4601    www.miljugos.com  

 entrepreneur Spotlight 
CONGRATULATIONS  

Mil Jugos for being our 

FIRST  

Associate Member 

305 E. 4th St., Suite 200  

Santa Ana, CA  92701  

Phone: 714 -547 -7600  

Fax: 714 -547 -6102  

E-mail: ruth@downtown -inc.com  

 

WATCH OUT FOR OUR NEW 

WEBSITE IN FEBRUARY  

OUR VALUES 

 

§ Authenticity:  The quality that says this is the real deal, true to 

its origin.  

 

§ Creativity:  Fresh thinking that extends a sense of your 

unique self. No one does it like you do. 

 

§ Discovery:  Pursuit and deep interest in new ideas, sights, 

tastes, sounds, and experiences. 

 

§ Independence: The confidence and conviction to stand on your 

own and set yourself apart. 

 

§ Community: An expression of shared interests that gives 

people a way to bond around common pursuits 

 

§ Collaboration: Two head are better than one, especially as it 

relates to growing a business or a community. 

 

§ Commitment: Pledging your energy and loyalty to something 

outside of yourself. 
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