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Weekend by inviting a musical Trio in the early after-

noon and a Mariachi group in the evening to grace  

downtown with their  music on Saturday and Sunday.  

Free roses were    distributed to dear senior citizens 

and many loving couples. Artists drew caricatures of 

patrons for free.  Downtown Inc. and local artist Kalim 

joined forces to make beautiful cutouts (see photo on 

the right) that were displayed throughout downtown 

for all to enjoy; including a bride and groom cutout  

displayed on the first floor of the Old Orange County 

Courthouse.  Love was truly found in Downtown Santa 

Ana!  Special thanks to Nicholas Academic Center  

student & staff volunteers and in-house interns!   

I  t was a Valentineõs weekend filled with  

romance, entertainment, and relaxation in 

Downtown Santa Ana this February.  The sun 

was shining brightly on the walkways of the  

Fiesta Marketplace, Artistõs Village, Food 4 Less Plaza, 

and many other streets of our district. It was a delight to 

see regular and new patrons coming out to enjoy the day. 

The merchants enjoyed taking a break by dancing,  

smiling and seeing crowds of all ages inside and outside 

of their stores.  Downtown Inc. celebrated Valentineõs 
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I N S I D E  T H I S  

I S S U E :  

MARCH MADNESS MONTH ~ JOIN US!MARCH MADNESS MONTH ~ JOIN US!MARCH MADNESS MONTH ~ JOIN US!    

March 10 @ 6:00 p.m. In the Santora Building, March 10 @ 6:00 p.m. In the Santora Building, March 10 @ 6:00 p.m. In the Santora Building,    

207 N. Broadway, Santa Ana, CA 92701. Bring your 207 N. Broadway, Santa Ana, CA 92701. Bring your 207 N. Broadway, Santa Ana, CA 92701. Bring your    

cococo---workers, close friends, enjoy your local business neighbors, workers, close friends, enjoy your local business neighbors, workers, close friends, enjoy your local business neighbors,    

bring plenty of business cards, be ready to bring plenty of business cards, be ready to bring plenty of business cards, be ready to    

Network and open up to the world of Network and open up to the world of Network and open up to the world of awesome art! awesome art! awesome art!    

Be in the raffles and have a chance to WIN unique ART!Be in the raffles and have a chance to WIN unique ART!Be in the raffles and have a chance to WIN unique ART!    

3 tickets for $5 or 1 ticket for $33 tickets for $5 or 1 ticket for $33 tickets for $5 or 1 ticket for $3    

 March 2010 

Cookies with Santa ð A receipt from our downtown  
businesses for $5.00 or more, gave the customer a 5 x 7 
framed picture with Santa Claus along with cookies for the 
kids. 
 

The trees in planters, lining 4th street were strung 
with white LED lighting.  The goal is to include all 
trees in planters in the downtown, as physical enhancement money is available.     
 
Downtown Divas began as a womanõs business network and now includes ladies from 
throughout Orange County wanting to be a part of the group.  The goal is to bring women 
into the downtown core for a night of fun, food and interaction.  
 
A Newsletter (1,000) is sent out every month to further communication efforts  
 with our business and property owners.   
 

 Cutouts have been made by artists in the Santora Building and Grand Central to  
depict Halloween and Valentineõs Day. Over 500 roses were given to ladies, on Valentine 
Day weekend with volunteers from our local learning institution handing out the roses.   

 

Dia de los Muertos:  Downtown Inc. partnered with the organizers to assist in marketing 

this event that had its largest attendance since it began.  

 

Passport to Downtown:  Consumers had to get a sticker by visiting the stores throughout 

the downtown.  Cards filled with stickers were entered for a drawing every hour. 

 

International Music Festival ð Downtown Inc. was the main sponsor to promote this event 

in November 2009. Music representing 25 countries was enjoyed and staged in several 

downtown locations.  

 

Sidewalk Sales ð Downtown Inc held another Passport to Downtown at the January Sidewalk Sale with  

merchants manning the booth.  The Website premieres in March with a soft launch.  It will list all  businesses, 

events, blogs, social networking through Twitter and Facebook, videos, and free internet available to the public.  
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Inside Downtown  by Vicky Baxter 
 

Downtown Incorporated officially began in August 2009.  The mission is to enhance our 66 

blocks (Mortimer on the East, Ross on the West, Walnut on the South and Civic Center 

to the North).   Whatõs been done? 

 

Safety ð Priority Number 1 

Currently Downtown has security 7 days a week.  The hours are extended to assist all 

of our businesses in the downtown from daytime shopping to nighttime  

entertainment.  

 

Clean ð We know that we cannot attract customers if the downtown is not clean. 

Based in Santa Ana, with references including Disneyland, and in business since 1927, 

Able Maintenance was selected as our new Clean Program Company.    

 

Marketing ð Weõve got a new attitude! 

Partnerships have begun to co-op advertising and leverage our position.  We began an associate  

membership campaign that provides benefits to include:  networking, local government advocacy, 

learning opportunities, publicity, committee participation, volunteer programs and community 

involvement.   

 

A Holiday Light Show Projection, an estimated 10,000 people watched the 

show.  Restaurants and retailers that chose to stay open late the 13 nights of 

the program reported the òbest December in 2 years.ó 
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